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CaixaForum Barcelona presents the first showing of this in-depth survey exhibition 

on the Pop artist par excellence, featuring 350 pieces, among them his most iconic 

works 

 
 
 
 
 
 
 
 
Thirty years after his death, Andy Warhol (1928-1987) remains the artist 
most closely associated with the language of Pop art. The exhibition 
presented by ”la Caixa” Foundation and the Museo Picasso Málaga 
addresses the complex work of this Pittsburgh-born artist, placing 
particular emphasis on the changes his oeuvre underwent over the course 
of his career. In addition to raising a new generation’s awareness of 
Warhol, the exhibition provides an opportunity to focus on the repetitive, 
schematic and artificial nature of his visual work during more than three 
decades of feverish creative activity. Warhol. Mechanical Art includes the 
most emblematic and universal icons created by Warhol: his Campbell’s 
Soup Can series and his portraits of Marilyn Monroe, Jackie Kennedy and 
Liz Taylor, but also his experimental film, such as his Screen Tests and 
the legendary multimedia event conceived with the band The Velvet 
Underground. The display contains a total of 352 pieces, among them 
paintings, sculptures, drawings, screen prints, installations, artist’s 
books, films, album covers, posters, magazines objects and photographic 
material. These have been provided by more than 30 lenders – notably the 
Andy Warhol Museum in Pittsburgh, which holds the largest collection of 
artworks and archive materials produced by Warhol – and will enable 
visitors to plunge into the fascinating world of the artist’s sophisticated 
and universal images. 
 

  
Andy Warhol. Mechanical Art. Organisers and producers: Exhibition organised by 

”la Caixa” Foundation and the Museo Picasso Málaga. Curator: José Lebrero Stals, 

Artistic Director of the Museo Picasso Málaga. Dates: 14 September to 31 December 

2017. Venue: CaixaForum Barcelona (Av. de Francesc Ferrer i Guàrdia, 6-8). 

 

 @FundlaCaixa @CaixaForum #WarholCaixaForum 
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Barcelona, 13 September 2017. This morning at CaixaForum Barcelona, Elisa 

Durán, the Deputy General Director of ”la Caixa” Banking Foundation, Patrick 

Moore, the Director of the Andy Warhol Museum in Pittsburgh, and José 

Lebrero, the exhibition curator, presented Warhol. Mechanical Art, the most 

ambitious and comprehensive display concerning this American Pop artist 

shown in our country. 

 

As part of its programme of cultural events, ”la Caixa” Foundation pays special 

attention to the most contemporary artistic expressions, those of the 20th and 

the 21st centuries. Through its exhibitions of modern and contemporary art, as 

well as film and photography, ”la Caixa” Foundation aims to reveal the influence 

of these disciplines on the contemporary sensibility and to raise awareness of 

the role played by the great visual creative figures of the 20th century in shaping 

the way we view the world. To this end, it has organised exhibitions on leading 

figures associated with popular culture such as the photographer Philippe 

Halsman and the filmmaker 

Federico Fellini, as well as projects 

like the one on Salvador Dalí and 

his links with mass culture. 

 

On this occasion, ”la Caixa” 

Foundation, in collaboration with the 

Museo Picasso Málaga, presents a 

major survey exhibition on Andy 

Warhol (Pittsburgh, 1928 – New 

York, 1987), unquestionably the 

artist most closely associated today with Pop art. 

 

The exhibition will be open to the public between September 2017 and 

September 2018, firstly at CaixaForum Barcelona and then later at CaixaForum 

Madrid followed by the Museo Picasso Málaga. José Lebrero, the Artistic 

Director of the Museo Picasso Málaga, is the exhibition curator. Lebrero was 

Chief Curator at the MACBA (Barcelona Museum of Contemporary Art) between 

1996 and 2002 before being appointed in 2003 as the Director of the CAAC 

(Andalusian Centre of Contemporary Art) in Seville, where he remained until his 

appointment as Artistic Director of the Museo Picasso Málaga in 2009. 

 

Warhol. Mechanical Art takes a comprehensive and multi-layered look at the 

creative evolution of this outstanding artist from his early days as a budding 

Andy Warhol. Campbell’s Soups Can I, 1968. FRAC Bourgogne, Dijon. 
© 2017 Andy Warhol Foundation for the Visual Arts / VEGAP, Barcelona 
/ TM Licensed by Campbell's Soup Co. All rights reserved 
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commercial graphic designer in New York City in the 1950s to his death in 1987, 

by which time he had already become a universal legend.  

 

The exhibition showcases various aspects of Warhol’s oeuvre, for example the 

innovative way in which he applied the idea of process to his multifaceted mass-

produced work, the close connections between his personal life and his artistic 

output, and, of course, his originality and 

talent at combining transversally and 

cyclically various techniques, media and 

iconographic repertoires. In this way, he 

created depictions that are both part of 

the canon, in that they are now 

incorporated into the official history of 

Western art, and symbolic, as they have 

entered the contemporary collective 

popular imaginary. 

 

The exhibition features a total of 352 

works and all kinds of products designed 

and issued by the artist, and is supported 

by the Andy Warhol Museum (Pittsburgh), the Museum of Modern Art (New 

York), the Centre Georges Pompidou (Paris) and Tate Modern (London), as well 

as numerous other Spanish and international public institutions and private 

collections. 

 

The display includes paintings, sculptures, drawings, screen prints, installations, 

audio-visual pieces, artist’s books, films, album covers, posters, magazines, 

objects and photographic and audio material, all of which give visitors insights 

into the underground world that emerged in the early part of the second half of 

the 20th century in New York, when Warhol founded his legendary studio The 

Silver Factory. 

 

Each of the various phases of the artist’s career are represented in the 

exhibition, from his first drawings in the 1950s to many of his most iconic 

creations – Before and After (1961), Three Coke Bottles (1962), Brillo Soap 

Pads Box (1964-1968), Gold Marilyn (1962), Liz (1963), Mao (1973), Cow 

Wallpaper (1966) and numerous others – and his self-portrait produced in 1986, 

which greets visitors at the entrance to the show. 

 

Andy Warhol, Gun, 1981. 
Collection of the Andy Warhol Museum, Pittsburgh. © 2017 

The Andy Warhol Foundation for the Visual Arts, Inc. / 
VEGAP 
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In addition, the exhibition provides a showcase for some of Warhol’s 

emblematic exhibitions, such as the space that houses Silver Clouds, made 

using an experimental reflective material manufactured especially for the NASA 

space programme, which suggest the ethereal quality of the sky and the 

weightlessness of the exterior space. The display also includes Exploding 

Plastic Inevitable, an extravagant multimedia event that included performances 

by The Velvet Underground and Nico and which proved to be a veritable 

conceptual explosion of sound and movement. 

 

The exhibition also includes a documentation space where visitors will be able 

to view many of Warhol’s works for album covers, posters, advertisements, 

books and television. Lastly, the display features a section given over to 

photographic portraits of Warhol taken by other artists, among them Dennis 

Hopper, Philippe Halsman, Robert Mappelthorpe, Duane Michals, Steve 

Schapiro, Stephen Shore, David Gahr, Santi Visalli and Peggy Jarrell Kaplan. 

 

An art that is paradoxically poetic in its seeming impersonality 

 

The exhibition opens with Warhol’s professional 

beginnings in New York in 1949, when Andrew 

Warhola was embarking on a successful career as a 

graphic designer for magazines such as Glamour, 

Vogue and Harper’s Bazaar, major record labels, 

among them Columbia Records and Prestige 

Records, as well as leading commercial brands such 

as Tiffany & Co.  

 

A keen collector, Warhol soon showed an interest in 

the contemporary art then triumphing in the city. It was 

not long before he entered the world of art galleries, 

making a name for himself as the Pop artist par 

excellence around 1960-1961. This he achieved by 

aestheticising consumer products, as in his famous 

series of Campbell’s Soup Cans, or by transforming the film legends of the day, 

such as Marilyn Monroe or Liz Tayler, into great icons of contemporary art. 

 

The Silver Factory, as Warhol’s studio was often called, became a hip hangout 

and an experimental cultural laboratory, as well as a new kind of cultural 

enterprise. It was also the setting where he pursued his ground-breaking film 

projects and his multimedia works as a music producer. 

Andy Warhol, Jackie. 1964. 
Collection of the Andy Warhol 

Museum, Pittsburgh. © 2017 The 
Andy Warhol Foundation for the 

Visual Arts, Inc. / VEGAP 
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Having survived an assassination attempt in 1968, Warhol changed his creative 

tactics and became a character himself. He moved the headquarters of his 

commercial and artistic operations to the Office, a more bourgeois and 

logistically well-ordered space. And he became an artist-cum-businessman: he 

edited Interview magazine, painted portraits of celebrities and undertook all 

kinds of commercial commissions 

until his unexpected death. 

 

The exhibition focuses attention on 

the innovative way in which Warhol 

picked up on the industrial inventions 

of the 19th century and modernised 

them for his own era. He employed 

all kinds of techniques and machines, 

from screen printing to the video 

recorder, according importance to the 

editing as the fundamental principle 

of his work, with production patterns that he himself defined as akin to the 

“assembly line”. For this reason, he described his work as seemingly 

impersonal “mechanical art”. In this way, he thwarted the temptation to imbue 

his pieces with a deliberate spirituality that he – cynically – did not wish to be 

attributed to it. Warhol’s nihilistic silence in his spectacularly visual body of work 

is in fact, and paradoxically, one of the factors that give a poetic quality to his 

art. 

 

 

Warhol Night 

 

In keeping with its usual practice, ”la Caixa” Foundation will be running an 

extensive programme of activities suitable for everyone to accompany Warhol. 

Mechanical Art. Among these activities is Warhol Night, to be held on 20 

October in the lobby of CaixaForum Barcelona. The event will recreate the 

legendary atmosphere at the Factory and will be attended by artists and 

musicians invited to participate in a happening intended to go beyond 

entertainment to become cultural agitation. 

 

To this end, ”la Caixa” Foundation will be supported by Primavera Sound, which 

is organising the programme of music for the event, and by a number of visual 

Andy Warhol. Brillo BOX. 1964-1968. Museu Coleção Berardo, 
Lisbon. © 2017 The Andy Warhol Foundation for the Visual Arts, 
Inc. / VEGAP 
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artists, who will put on performances on a set designed especially for the 

occasion.  

 

 

 

FEATURED WORKS 
 

Unidentified Male, c. 1957 

Graphite, imitation gold leaf and ink on Strathmore paper 

The Andy Warhol Museum, Pittsburgh 

 

At the beginning of 1962, Warhol’s friend and fellow photographer Art Kane took a photo of the 

artist as part of a publicity campaign for Harper’s Magazine. In the shot, Warhol is shown with 

his head and shoulders painted gold. In the text box, Kane made mention of the eternal appeal 

of the colour: “I think of Andy as a Greek from the 4th century B.C. He’s as classic as the gold 

paint he prefers to use. […] Here, stands Andy, a Greek sculpture, an ancient in an atomic 

world.” Kane was undoubtedly thinking of the drawings of gold shoes and the ephebi that 

Warhol produced in the 1950s. During his trip to Asia in 1956, Warhol was fascinated by the use 

of gold leaf on Buddhist sculptures and on pieces of furniture from Japan and Thailand, and this 

experience gave rise to a number of gold drawings that he did on his return. The gold portraits 

such as Unidentified Male were created without any commercial intention on Warhol’s part and 

point to a new critical vision and a desire for recognition, not only in the world of fashion and 

design but also in the sphere of contemporary art. 

 

3-D Vacuum, 1961 

Casein on linen 

The Andy Warhol Museum, Pittsburgh 

 

3-D Vacuum was part of an early series of works that Warhol did based on printed images from 

the advertising sections of newspapers. In addition to vacuum cleaners, Warhol painted images 

of water heaters, television sets, fridges, cooking pots and domestic appliances. Even though 

these were not luxury designer clothing, shoes or expensive jewellery, Warhol’s household 

goods, taken as a whole, were an integral element of the working class’s old concept of the 

‘American dream’. In the post-war years, Americans aspired to own these objects for their 

personal and home convenience, and they were encouraged to do so as part of their patriotic 

duty to help to revive the US economy in the period after the war. 
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Before and After [2], 1961 

Casein and pencil on linen 

The Museum of Modern Art, New York. Gift of David Geffen, 1995 

 

Before and After not only emphasises American 

society’s frivolous obsession with physical 

appearance but also the accepted notions of ‘ideal’ 

beauty. The ‘before’ and ‘after’ effects are evident: the 

supposed imperfections have been eliminated to 

achieve the stereotype of the white Anglo-American 

woman. The subject of Before and After held a 

personal significance for Warhol, as his physical 

appearance was a source of deep concern to him 

throughout his life. This led him to use cosmetic 

products assiduously and also to undergo collagen 

treatments. Warhol also began to use a hairpiece in 

the 1950s and his many wigs became an essential 

element of his identity in the early 1960s. He even 

had plastic surgery on his nose in 1957 to improve its look, an operation known as rhinoplasty 

that usually involves correcting the cartilage and bones of the nose or adding tissue. 

 

Three Coke Bottles, 1962 

Silk-screen ink and graphite pencil on linen 

The Andy Warhol Museum, Pittsburgh 

 

The Coca-Cola bottle, like the dollar bill, was omnipresent, 

mass-produced and, at the same time, a typically American 

item. It was also an archetypal subject in Pop art: a disposable 

item that was homogeneous and unchanging and which 

represented a degree of democracy between social classes 

and generations. In Warhol’s words, “Everybody owns a piece 

of Coke. What’s great about this country is that America 

started the tradition where the richest consumers buy 

essentially the same things as the poorest. You can be 

watching TV and see Coca-Cola, and you know that the 

President drinks Coke, Liz Taylor drinks Coke, and just think, 

you can drink Coke, too. A Coke is a Coke and no amount of 

money can get you a better Coke than the one the bum on the 

corner is drinking. All the Cokes are the same and all the 

Cokes are good. Liz Taylor knows it, the President knows it, 

the bum knows it, and you know it.” 

 

 

 

 

 

 

 

Andy Warhol, Three Coke Bottles, 1962. 
Collection of the Andy Warhol Museum, 
Pittsburgh. © 2017 The Andy Warhol 
Foundation for the Visual Arts, Inc. / 
VEGAP 

Andy Warhol, Before and After, 1961. The Museum of 
Modern Art, New York. Gift of David Geffen, 1995. © 
2017 The Andy Warhol Foundation for the Visual Arts, 
Inc. / VEGAP 
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S&H Green Stamps, 1962 
Silk-screen ink on synthetic polymer paint on canvas 

The Museum of Modern Art, New York. Gift of Philip Johnson, 1998 

 

This work by Warhol showcases the qualities of mechanical reproduction, repetition and mass 

production, and raises questions regarding authorship, artistic originality and the concept of 

infinite ‘reproducibility’ (a term used by Walter Benjamin). The use of rubber stamps printed time 

and time again on the canvas of S&H Green Stamps not only flattens the forms and the pictorial 

space in general, but also highlights the entire process of repetition. Warhol’s depersonalised 

pieces – light years, seemingly, from the pure painting of Rothko, Newman and Pollock – 

nevertheless echo the contemporary debate on the minimalist ‘colour fields’ of American 

abstraction. The green coupons, which fill the whole wall, suggest an alternative form of 

abstraction. Green Stamps were discount coupons intended to encourage customer loyalty, 

‘fake’ money that American customers used to equip their homes with domestic appliances and 

other consumer items. 

 

Brillo Soap Pads Box, 1964-1968 

Silk-screen ink and synthetic polymer paint on plywood 

Museu Coleção Berardo, Lisbon 

 

Warhol praised his objects for the ease with which they could be recognised. Stripped of the 

true Brillo Pads and turned into ‘art’, this work by Warhol raises concepts related to the 

ubiquitous nature of the cardboard box, which in his words was “disposable and part of 

Americans’ itinerant way of life. It was the container of choice for shipping and storing books, 

dishes, clothing, or for bringing kittens home in. It was what everyone threw away.” In a certain 

sense, Warhol’s Brillo Boxes reiterate Duchamp’s intention to question ‘art’, but unlike the earlier 

artist’s ready-mades, they were produced by Warhol’s assistants in his studio, the Factory, in a 

manner very like an assembly line. As Warhol himself remarked, “Business art is the step that 

comes after art. I started as a commercial artist and I want to finish as a business artist. […] 

making money is art and working is art, and good business is the best art.” 

 

Gold Marilyn, 1962 

Silk-screen ink on synthetic polymer paint on canvas 

Froehlich Collection, Stuttgart 

 

In his early years as a Pop artist, Warhol not only appropriated images of manufactured goods 

but also took from popular magazines on film and the sensationalist press, particularly Teen 

Stars Album and the Daily News, to create portraits of the icons of the silver screen, with faces 

and names as recognisable as any commercial brand, packaging or mass-produced product. 

The latest silk-screen printing techniques enabled Warhol to continue exploring the concepts of 

image reproduction and mass production, themes he would employ throughout his career. One 

of the first and many versions that Warhol created of Marilyn Monroe was the series entitled 

Gold Marilyn (1962). The death of the actress was covered in lurid terms in the American press. 

Splashed across the front page of the New York Daily Mirror on 6 August 1962 were the words: 

“MARILYN MONROE KILLS SELF / Found Nude in Bed…Hand On Phone…Took 40 Pills”. The 

public were fascinated by the ups and downs of Monroe’s private life, as the actress suffered 

from episodes of mental illness and drug addition. Floating against an emblematic gold 

backdrop, Gold Marilyn resembles the religious icons found in Orthodox Christian churches 
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across Eastern Europe. Warhol’s spiritual beliefs and his passion for Hollywood bring together 

the iconostases of the Byzantine Catholic Church with the veneration of modern celebrities. 

 

Liz, 1963 

Silk-screen ink and acrylic Paint on synthetic polymer paint on canvas 

Froehlich Collection, Stuttgart 

 

Death and disaster are expressed in diverse ways in Warhol’s work but they often appear in the 

form of portraits. In the early 1960s, most of the people that Warhol painted were known figures, 

almost all of them film stars or celebrities, notably Marilyn Monroe, Jackie Kennedy and 

Elizabeth Taylor. Warhol chose them not just because of their fame and instant familiarity, but 

also because they were touched in some way by the spectre of death. In an interview he gave 

in 1963, Warhol said of his Liz paintings: “I started those a long time ago when she was so sick 

and everybody said she was going to die”. Warhol commented that he was unware that he was 

addressing the subject of death until after he had painted his Marilyns and other similar 

portraits. In fact, he used the image of Taylor in his works more than that of any other star. 

 

Screen Test: Salvador Dalí, 1966 

Silent film, 16 mm, black and white 

The Andy Warhol Museum, Pittsburgh 

 

Warhol’s Screen Tests are very short silent films made between 1964 and 1966 that last just 

three or four minutes each. In them, Warhol hoped to capture the life of a person on film. He 

explained that all he wanted to do was to meet brilliant people and allow them to be themselves 

on film. Warhol would film them for a while and that was his ‘film’. He asked his models to 

behave as naturally as they could and to sit and look at the camera. One of these geniuses who 

visited Warhol’s Silver Factory in 1966 was the Catalan artist Salvador Dalí. Dalí was a member 

of the group of French Surrealists and his talent for self-promotion soon marked him out as the 

movement’s best-known spokesperson. He posed for two of Warhol’s Screen Tests, the first 

entitled Upside Down Dalí, which naturally consisted of an upside-down camera and a typically 

Surrealist portrayal, with Dalí looking into the lens, frowning with an authoritarian air, while 

stroking his sequin minaudière. Halfway through the second test, the haughty artist disappeared 

and did not return. 

 

Mao, 1973 

Acrylic and silk-screen ink on canvas 

The Metropolitan Museum of Art, New York. Gift of Halston, 1983 

 

In 1974, for an exhibition held at the Palais Galliera in Paris, 

Warhol selected a single image of the Chinese communist leader 

Mao Zedong, making the most of the media controversy 

surrounding President Richard Nixon’s visit to China in February 

1972. Warhol had read an article in the 3 March 1972 issue of 

Life magazine entitled “Nixon in the Land of Mao”, which talked 

about the historic meeting that had frightened the supporters of 

the strict discipline of the Cold War era in both the United States 

and China. In Warhol’s paintings, Mao, the implacable enemy of 

free speech, is shown connected with this human right due to the 

Andy Warhol, MAO. 1972. Josep 
Suñol Collection, Barcelona. © 

2017 The Andy Warhol Foundation 
for the Visual Arts, Inc. / VEGAP 

 



  

 

 

Press Pack 
 
 

 
 
 

11

extreme virtuosity of the painterly and expressionist features of the work, such as a large band 

of red that covers the leader’s usual uniform. Paradoxically, Mao is now part of a cheerful tribute 

to joyous freedom, capitalism, political autonomy and the spirit of American values. 

 

Cow Wallpaper, 1966 

Silk-screen ink on wallpaper 

The Andy Warhol Museum, Pittsburgh 

 

In his retrospective held in 1971 at the Whitney Museum 

of American Art in New York, Warhol papered the walls 

with his pretty, colourful Cow Wallpaper and then on 

them hung his disturbing images of Electric Chairs. For 

his exhibition of his portrait of Mao at the Palais Galliera 

in Paris, held in 1974, Warhol created a special paper 

with purple polka dots on which the face of the 

Chairman looked like a giant plum. Later, in 1983, Bruno 

Bischofberger commissioned from him the Paintings for 

Children series for his gallery in Zurich, for which Warhol 

produced his blue Fish Wallpaper. Understandably, 

these new interests of a clearly commercial bent drew 

harsh criticism from the American art establishment. 

According to the art critic David Antin, the 1966 

exhibition confirmed that Warhol and the language of Pop had ended up representing a purely 

‘banal’ tendency. Nevertheless, when Cow Wallpaper was shown in 1968 at the Moderna 

Museet in Stockholm as part of a European survey exhibition on Warhol, the entire neoclassical 

exterior of the museum was ingeniously covered with the wallpaper motif. 

 

Silver Clouds, 1994 (Originally made in 1966) 

Metallised plastic film filled with helium 

The Andy Warhol Museum, Pittsburgh 

 

Warhol’s Clouds were made using an experimental reflective material produced especially for 

the NASA space programme. Unsurprisingly, Warhol’s immediate response to this silver 

material, called Scotchpak, was: “Let’s make clouds”. Determined to evoke the ethereal quality 

of clouds and the weightlessness of the exterior space, Billy Klüver and Warhol first 

experimented with cloud forms, but the way in which the rectangles filled the space proved to be 

far more effective for representing “a painting that floats”. Warhol’s passion for silver was crucial 

here, since the material in itself was unquestionably related to the look of the production chain 

of the Silver Factory of the 1960s. As Gerard Malanga commented in an interview he gave in 

2009, silver for Warhol represented the mechanical side; it embodied the machine. As Warhol 

himself explained in his book POPism (1980): Silver was the future, it was spacy—the 

astronauts wore silver suits—Shepard, Grissom and Glenn had already been up in them, and 

their equipment was silver too. And silver was also the past—the Silver Screen […] And maybe 

more than anything, silver was narcissism—mirrors were backed with silver.” 

 

 

 

 

Andy Warhol, Facsimile of Cow Wallpaper. 
Created by Andy Warhol in 1966. Remanufactured 
by the Andy Warhol Museum, Pittsburgh. 
Collection of the Andy Warhol Museum, 
Pittsburgh. © 2017 The Andy Warhol Foundation 
for the Visual Arts, Inc. / VEGAP 



  

 

 

Press Pack 
 
 

 
 
 

12

The Velvet Underground & Nico, 1967 

Offset lithograph, collage and relief print 

Paul Maréchal Collection, Montreal, Canada 

 

In 1965, Warhol announced he was retiring as an artist to concentrate on making films and pop 
music. As he himself explained, “The Pop idea, after all, was that anybody could do anything [...] 
that’s why when we met The Velvet Underground at the end of ’65, we were all for getting into 
the music scene, too.” Nowadays, this mould-breaking group is regarded by many as the most 
influential band in the history of rock music. Its leading members were the guitarists Lou Reed 
and Sterling Morrison, the violinist John Cale, the drummer Maureen Tucker and, later, the 
German singer Nico. Subsequently, Warhol would say, “the Velvets’ style was to alienate 
people––they would actually play with their backs to the audience!” 
 

Rado DiaStar Anatom, 1987 

Offset lithograph mounted on aluminium 

Paul Maréchal Collection, Montreal, Canada 

 

In 1980, Warhol was increasingly occupied with the world of show biz and fashion. By that time, 

he had become very famous and was equally at ease on the catwalks of fashion shows as he 

was approving top-brand commercial products. He rubbed shoulders with celebrated designers, 

among them Halston, Stephen Sprouse and Gianni Versace, who presented elegant clothing 

accompanied by Warhol’s images. As Warhol, a great lover of fashion, revealed in POPism, he 

was always up-to-date on the latest fashions: “vinyl, suede and feathers […] patent leather 

shoes and silver and gold hip-riding miniskirts, and the Paco Rabanne thin plastic look”. 

Warhol’s work of the 1980s featured some of the most iconic brands in the world, among them 

Perrier, Dior, Chanel and the Rado watchmaking company. It is believed that the three Rado 

Watches canvases, which have only rarely been seen, are among Warhol’s last works before 

his early death in February 1987.  

 

Exploding Plastic Inevitable, 2014 (Originally created in 1966) 

The Andy Warhol Museum, Pittsburgh 

 

Exploding Plastic Inevitable (EPI) began with an event staged at a gala dinner held for 350 

members of the New York Society for Clinical Psychiatry on 13 January 1966. This happening, 

entitled Up-Tight, included performances by The Velvet Underground and Nico, as well as 

people closely associated with the Factory, such as Edie Sedgwick and Gerard Malanga as 

dancers, and the filmmakers Jonas Mekas and Barbara Rubin as performance artists. Warhol 

had employed Mekas and Rubin to turn their cameras and blinding lights towards the 

supposedly ‘up-tight’ audience and to fire personal questions at them about their sex lives. Over 

the course of 1966, Warhol and The Velvet Underground took the remarkable EPI show on tour 

through a number of cities in the United States. For the EPI event at the Dom dancehall in New 

York on 31 March 1966, Warhol published a half-page advertisement in The Village Voice that 

read: “COME BLOW YOUR MIND / the silver dream factory presents the first / ERUPTING 

PLASTIC INEVITABLE / with ANDY WARHOL / THE VELVET UNDERGROUND / and / NICO”. 

 

Warhol later described the EPI events as follows: “Inside, the Velvets played so loud and crazy I 

couldn’t even begin to guess the decibels, and there were images projected everywhere, one on 

top of the other. I’d usually watch from the balcony or take my turn at the projectors, slipping 

different-coloured gelatin slides over the lenses and turning movies like Harlot, The Shoplifter, 
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Couch, Banana, Blow Job, Sleep, Empire, Kiss, Whips, Face, Camp, Eat into all different 

colours.” The EPI gave rise to a conceptual explosion of sound and movement that was 

intended to create a totally immersive bodily experience, something that today is common 

among modern rock bands.  

 

Skull, 1976 

Acrylic paint and silk-screen ink on canvas 

Museum Moderner Kunst, Vienna 

 

Death is a recurrent theme in Warhol’s work and appears as a universal symbol of the memento 

mori (remember you must die) in his Skulls paintings and in Self-Portrait with Skull, created in 

the second half of the 1970s. In art, memento mori are artistic or symbolic reminders of our 

mortality. In a strictly Christian sense, they are symbols whose purpose is to remind us of 

heaven, hell and salvation after death. In Warhol’s Skull, the shadows that emphasise the eye 

sockets and the mouth depict the mocking grin of the Grim Reaper, where as the shadows cast 

by the skull as a whole form the outline of a baby or a foetus. They both encapsulate the duality 

of birth and death, and also convey a cyclical concept of life. Paradoxically, Warhol’s series of 

brightly coloured grinning skulls – done in reds, yellows, greens, blues, purples and, in this 

case, fluorescent pink – is reminiscent of the painted sugar skulls traditionally given as gifts on 

the Day of the Dead in Mexico.  

 

Hammer and Sickle, 1976 

Acrylic paint and silk-screen ink on linen 

The Andy Warhol Museum, Pittsburgh 

 

In 1975, Warhol was repeatedly questioned about his Maos and his own political views during a 

business trip to Italy. It was while in Italy that he came across graffiti featuring the hammer and 

sickle, a symbol traditionally associated with communism and the Russian Revolution that was 

later adopted by the Italian left-wing movements in a country embroiled in widespread political 

agitation. When he was asked about the political nature of the works with a hammer and sickle, 

Warhol wisely commented that he had purchased them in a shop to cut Bob Colacello’s lawn. In 

other instances, Warhol stated that for reasons of political balance, the hammers and sickles in 

his works were symbols of fascism. 

 

Oxidation Painting, 1978 

Urine and copper metallic paint on plaster on canvas 

Centre Pompidou, Paris. Musée national d’art moderne – Centre de création industrielle 

 

Warhol’s series of Oxidation Paintings, also known as Piss Paintings, included canvases coated 

with plaster to which copper paint was added and that were then urinated on once the surface 

had dried. The corrosive element in the urine oxidised the copper, making copper sulphate, as a 

result of which the canvases presented a range of hues in coppery yellows, oranges and bright 

greens. In addition, the efflorescences, deposits and drops of colour also imbued the painting 

with a supremely physical and sensual quality. Bob Colacello revealed that when Warhol 

embarked on his Oxidation series in December 1977, the artist used his own urine, but as 

always, it was not long before he turned to ‘assistants’ employed to do the dirty work. The 

Oxidation works were surprisingly well received when they were displayed in Europe in 1978, 

and a writer even went so far as to proclaim them “Warhol at his purest”. 
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Self-Portrait, 1986 

Silk-screen ink and acrylic paint on linen 

The Andy Warhol Museum, Pittsburgh 

 

Andy Warhol was an art star in every sense, and his image 

was just as archetypal as his work. This composition is related 

to a unique group of Polarcolor photographic prints known as 

the Fright Wig series, which dates from 1986. Self-portraits in 

each of Warhol’s creative disciplines appeared throughout his 

life. The artist made reference to himself in many ways that 

are not precisely self-portraits, as in his first Pop paintings of 

advertisements for wigs and nose jobs. His clearest 

engagement with self-portraiture came in the form of his wig 

standing on end, implying that the artist had received a major 

shock. Many of Warhol’s self-portraits are pervaded by his fear 

of death. The search for his own image even reached his 

hospital room when, in 1986, he photographed himself in the 

mirror, showing his body covered in scars and bullet holes. 

Warhol’s silver wig – his hair floating like threads – reveals an 

older Warhol, one who is utterly self-critical and slightly fragile. The fact that he looks directly at 

the observer invites the viewer to judge his artistic efforts and his life. 

Andy Warhol, Self-Portrait, 1986. 
Collection of the Andy Warhol Museum, 
Pittsburgh. © 2017 The Andy Warhol 
Foundation for the Visual Arts, Inc. / 
VEGAP 
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ACTIVITIES ASSOCIATED WITH THE EXHIBITION 

 

 

Thursday 14 September – 7.00 pm 

TALK BY THE EXHIBITION CURATOR 

The Sweet Abyss of Mechanical Art 

José Lebrero Stals, Artistic Director of the Museo Picasso Málaga 

Tickets: €4 

 

 

THEMED EVENT 

The Gathering. Looking for Warhol 

Friday 20 October – 8.00 pm 

 

“It wasn't called the Factory for nothing. […] While one person was making a 

silkscreen, somebody else would be filming a screen test. Every day something new.” 

John Cale, 2002 

 

Warhol Night at CaixaForum Barcelona will be in keeping with the style of Warhol’s 

gatherings at the Factory, where partying and creating art merged in a single place. It is 

not a matter, then, of recreating a party inspired by the 1970s but of conjuring up the 

spirit of those events.  

 

With the support of Primavera Sound, three musical proposals will be presented: 

Mark Cunningham & Arnau Sala, DJ Fra (Nitsa Traxx) and DJ Alicia Carrera 

(Hivern Discs). 

 

Two leading artists, Mau Morgó and Filip Custic, will direct and mount a number of 

live artistic actions. In addition, those attending will become part of the work and 

various ‘momentums’ will be created during the event, in keeping with Warhol’s maxim: 

“In the future, everyone will be world-famous for 15 minutes”. The set design to 

accompany the visual art and performances will be an abstract rendering of the Factory 

space adapted to suit CaixaForum Barcelona.  
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SERIES OF TALKS 

“I never wanted to be a painter; I wanted to be a tap dancer” 

Conversations on Warhol 

 

Series co-ordinated by Javier Panera, a lecturer at the University of Salamanca and 

the author of the book La música de Andy Warhol. Tickets for each talk: €4. 

 

• Wednesday 27 September – 7.00 pm 

Warhol in Madrid and the Modernity Member’s Card 

Luis Antonio de Villena, the writer, poet, novelist, literary critic and journalist, in 

conversation with Javier Panera 

 

• Wednesday 4 October – 7.00 pm 

Looking at Warhol through Writing 

Victor Bockris, a writer of British origin who now lives in the United States and 

who worked with Andy Warhol on his Interview magazine in the 1970s and 80s, 

in conversation with Ignacio Julià, the cultural journalist, writer and author of the 

book Feed-Back. La leyenda de los Velvet Underground 

 

• Wednesday 18 October – 7.00 pm 

SilverScreens: Warhol and Film  

Alberte Pagán, the writer, filmmaker and author of the book Andy Warhol, in 

conversation with Andrés Hispano, the audio-visual filmmaker, scriptwriter, 

historian and film critic 

 

• Friday 20 October – 7.00 pm 

Assaulting the Digital Icebox: How Andy Warhol Predicted the Internet 

Kenneth Goldsmith, the poet and founder of UbuWeb, editor of the book I’ll Be 

Your Mirror: The Selected Andy Warhol Interviews 

 

 

SERIES OF FILM SCREENINGS 

Warhol’s Alter Egos 

All the sections are co-ordinated and presented by Àlex Gorina, film critic. Tickets for 

each session: €4. 

 

• Monday 6 November – 7.00 pm 

Jackie 

Pablo Larraín. United States, 2016. 95 min. Original language version with 

Spanish subtitles 
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• Monday 13 November – 7.00 pm 

Nico Icon 

Susanne Ofteringer. Germany, 1995. 75 min. Original language version with 

Spanish subtitles 

 

• Monday 27 November – 7.00 pm 

Berlin 

Julian Schnabel. United States, 2007. 80 min. Original language version with 

Spanish subtitles 

 

• Monday 4 December – 7.00 pm 

Impressions de la Haute Mongolie (Hommage à Raymond Roussel) 

Salvador Dalí and José Montes-Baquer. Germany, 1975. 70 min. Original 

language version with Catalan subtitles 

 

• Monday 11 December – 7.00 pm 

Le Testament d'Orphée 

Jean Cocteau. France, 1960. 83 min. Original language version with Spanish 

subtitles 

 

 

 

 

 

VISITS FOR FAMILIES +8 

Sundays | 12 midday. Check the website for other times 

Price per person: €2 

 

FAMILY AND EDUCATIONAL SPACE +5 

From the Factory to the Museum 

This space given over to families within the exhibition offers activities to do with the 

various ideas that emerge from the display. 

 

TOUR WITH COFFEE AND A CHAT 

Tuesdays – at 4.30 pm 

Price per person: €4 

 

GUIDED TOURS FOR THE GENERAL PUBLIC 

Wednesdays at 5.00 pm, Saturdays at 6.00 pm 
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Check the website for other times. Price per person: €3. 

 

 

GUIDED TOURS FOR SCHOOL PARTIES 

Tours with activities 

Suitable for: pupils in the 3rd year of primary education and compulsory secondary 

education 

 

Guided tours 

Suitable for: pupils in compulsory and post-compulsory secondary education and 

students in middle-grade professional and vocational training. Bookings: 931 847 142 

or rcaixaforumbcn@magmacultura.net. From Monday to Friday at the arranged time. 

Price per group: €25. 

 

 

GUIDED TOURS FOR GROUPS 

Maximum group size: 25 people. Bookings: 931 847 142. Groups with their own guide 

must also book a day and time for their tour. Price per group: €60. 

 

GUIDED TOURS FOR GROUPS OF PEOPLE WITH IMPAIRED VISION 

Minimum group size: ten people. Bookings: 931 847 142. 

 

TOURS IN SIGN LANGUAGE (SL) AND TOURS ADAPTED TO ORAL 

COMMUNICATION 

Minimum group size: ten people. Bookings: rcaixaforumbcn@magmacultura.net  
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From 14 September to 31 December 2017 
  

 

 

CaixaForum Barcelona 

Av. de Francesc Ferrer i Guàrdia, 6-8 

08038 Barcelona 

Tel. 934 768 600 

 

Opening hours 

Open every day 

Monday to Sunday from 10 am to 8 pm 

 

”la Caixa” Foundation Information 

Service 

Tel. 902 223 040  

Monday to Sunday from 9 am to 8 pm 

 

 

Admission rates 

Free admission for ”la Caixa” 

customers 

For non-customers of ”la Caixa”: €4 

(includes admission to all the 

exhibitions) 

Free admission for under 16s 

 

Ticket sales 

CaixaForum.com/agenda 

Tickets also available at CaixaForum 

during opening hours 

 

 
 
 

 
”la Caixa” Foundation Public Relations Department 
Josué García: 934 046 151 / 638 146 330 / jgarcial@fundaciolacaixa.org 

Andrés Gimeno: 934 046 137 / 638 546 679 / agimeno@fundacionlacaixa.org 

Multimedia Press Room: http://prensa.lacaixa.es/obrasocial  

 @FundlaCaixa @CaixaForum #WarholCaixaForum 


